
I N D U S T R Y  B R I E F  ·  V O L .  0 3  ·  2 0 2 6

C O M P A N Y  N E W S  &  L E A D E R S H I P

Welcome to the New
Gammatron: A Refreshed
Brand for the Next 50 Years
Gammatron has spent more than five decades doing one thing well: delivering
specialty sealed source services to clients who depend on them. Today we are
sharing a refreshed brand and a new website that better reflect the company we
have become — and the company we are continuing to build.

By Nazia Khan · Marketing & Technology Director, Gammatron, Inc.
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Why a Refresh, and Why Now

Our brand had not caught up to our breadth.
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What's New

A new website and modernized visual identity.
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What Has Not Changed

The people, expertise, and standards.
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G A M M A T R O N  —  B Y  T H E  N U M B E R S

50+
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0
FAILED SOURCES SINCE 1973
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INTEGRATED SERVICE LINES

Am-241
THE ISOTOPE AT OUR CORE

Why a Refresh, and Why Now
ammatron was founded in 1973. For most of our history, the
work has spoken for itself — long-tenured relationships, zero

failed sources, and deep specialty expertise in Am-241 and Am-
241/Be.

What has been less visible is how the company has evolved. We have
grown from a focused sealed source manufacturer into a full-
lifecycle partner, with eight integrated service lines covering
everything from initial design through disused-source processing.
The brand we had been carrying did not fully reflect that breadth. This
refresh closes that gap.

What's New
The most visible changes are the website and the visual identity. The
new gammatron.com is built around how clients actually use our
services — by lifecycle stage, by industry, and by the specific problem
they are trying to solve. The visual identity has been modernized while
keeping the elements familiar to long-time clients.

Beneath the surface, we have invested in better internal systems,
faster response times, and a more structured approach to client
relationships — felt as quicker turnaround, cleaner documentation,
and a more predictable experience overall.

"For most of our history, the work has spoken for itself."

What Has Not Changed
The people, the expertise, and the standards are the same.
Gammatron continues to operate from our Houston facilities under
the same licensure, with the same team, and the same focus on
safety, compliance, and long-term accountability. Our specialty in
Am-241 and Am-241/Be sealed sources remains the core of the
business, and the 50-year record of zero failed sources continues.

What's Next
This brand refresh is the visible piece of a broader effort. We are
continuing to invest in service expansion, including a refined leak

testing service line we will share more about soon. We are also
publishing a regular series of articles — practical primers on the
technology and regulations, perspectives on where the industry is
headed, and behind-the-scenes looks at the work.

Closing
If you are a long-time client, thank you for being part of the 50-year
history that made this next chapter possible. If you are new to
Gammatron, we invite you to explore the site and reach out if there is
a sealed source need we can help with. Welcome to the new
Gammatron.

Nazia Khan
MARKETING & TECHNOLOGY DIRECTOR, GAMMATRON, INC.

Nazia leads brand, marketing, and the company's IT and internal systems work — bridging the commercial and the technical for
a 50-year specialty company.
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